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PUBLICATIONS 
 
 

BOOKS AND ‘SPECIAL ISSUES’ 
 
Pallas, J., Strannegård, L. & Jonsson, S. (2014) eds. Organizations and the Media – Organizing in a Mediatized 
World. London: Routledge (forthcoming) 
 
Strannegård, L. & Styhre, A. (2013) eds. Management: An Advanced Introduction. Lund: Studentlitteratur. 
 
Stenström, E. & Strannegård, L. (2013) eds. Kreativt kapital – om ledning och organisering i kulturella och 
kreativa näringar. [Creative Capital – Leading and Organizing in Cultural and Creative Industries]. Stockholm: 
8tto. 
 
Strannegård, L. and Eriksson-Zetterquist, U. (2011) Organisering [Organizing]. Malmö: Liber.  
 
Strannegård, L. & Dobers, P. (2010) eds. Sustainability and Identity. Special Issue of Sustainable Development, 
No. 3, April 2010. 
 
Strannegård, L. & Pallas, J. (2010) eds. Företag och media [Companies and the Media]. Malmö: Liber. 
 
Jönsson, S. & Strannegård, L. (2009) eds. Ledarskapsboken [The Leadership Book]. Malmö: Liber. 
 
Strannegård, L. & Hansson, M. (2008), eds. Global Wanderings: Reports From a Contemporary Grand Tour. 
Stockholm: IFL Executive Education at Stockholm School of Economics 
 
Strannegård, L. (2007), ed. Den omätbara kvaliteten [Unmeasurable quality]. Stockholm: Norstedts Akademiska 
Förlag. 
 
Brülde, B. & Strannegård, L. (2007) Affärsetik [Business Ethics]. Malmö: Liber. 
 
Strannegård, L., Tryggestad, K. & Rehn, A. (2007) eds. Processual Approaches in Management and 
Organization Studies. Special Issue of Scandinavian Journal of Management, No. 3, September 2007. 
 
Dobers, P. & Strannegård, L. (2005), eds. Sustainability and Design. Special Issue of Business Strategy and the 
Environment. 
 
Ernsjöö Rappe, T. & Strannegård, L. (2004) Rent hus – slaget om den svenska dammråttan [Clean house: The 
battle over Sweden’s dust bunnies]. Stockholm: Norstedts. 
 
Strannegård, L. (2003) Flipp eller flopp – om misslyckandets dynamic [Flip or flop: On the dynamics of failure]. 
Stockholm: Raster Förlag.  
 
Strannegård, L. (2003), ed. Avhandlingen – om att formas till forskare [The dissertation: On the formation of a 
researcher]. Lund: Studentlitteratur. 
 
Holmberg, I., Salzer-Mörling, M. & Strannegård, L. (2002), eds. Stuck in the future: Tracing the new economy. 
Stockholm: Book House Publishing. 
 
Strannegård, L. (2001) Already Elsewhere. Om lek, hastighet och identitet i affärslivet. With illustrations by 
Maria Friberg. Stockholm: Raster Förlag. Also published in English as Already Elsewhere: On play, identity and 
speed in business. Stockholm: Raster Förlag. 
 
Boons, F. & Strannegård, L. (2000), eds. Organizations coping with their natural environment: A laboratory for 
institutionalisation? Special Issue of International Studies of Management and Organization. 
 
Strannegård, L. (1998) Green Ideas in Business. Gothenburg: Business Administration Studies, BAS. 



 
Belz, F. & Strannegård, L. (1997), eds. International Business Environmental Barometer 1997. Oslo: Cappelen 
Akademisk Forlag. 
 
Strannegård, L., Örninge, M. and Wolff, R. (1998) Svenska Miljöbarometern 1997–1998 [Swedish 
environmental barometer 1997–1998].  Oslo: Cappelen Akademisk Forlag.  
 
Strannegård, L, Adolfsson, P. and Wolff, R. (1996) Svenska Miljöbarometern 1995–1996 [Swedish 
environmental barometer 1995–1996].  Oslo: Cappelen Akademisk Forlag.  
 
Strannegård, L. (1995), ed. Att förverkliga en dröm – en liten skrift om Gothenburg Research Institute [Realizing 
a dream: A short book on the Gothenburg Research Institute]. Gothenburg: GRI. 
 
 
 

PEER REVIEWED ARTICLES  
 
Holmberg, I. & Strannegård, L. (forthcoming) Students’ Self Branding in a Swedish Business School. 
International Studies of Management and Organization. Forthcoming Summer 2015, Vol. 45, No. 2. 
  
Werr, A. & Strannegård, L. (2014) Developing researching managers and relevant research – the ‘executive 
research programme,’ Innovations in Education and Teaching International, Vol. 51, No. 4, pp. 411– 424. 
 
Strannegård, L. & Strannegård, M. (2012) Works of Art. Aesthetic Ambitions in Design Hotels. Annals of 
Tourism Research, Volume 39, Issue 4, October 2012, pp. 1995–2012. 
 
Wikberg, E. & Strannegård, L. (2012) Demarcations and Dirty Money: Financing New Private Contemporary 
Art Institutions in Sweden. Homo Oeconomicus, Volume 29, Issue 3, pp. 361-392. 
 
Strannegård, L. & Dobers, P. (2010) Unstable identities: stable unsustainability, Sustainable Development, Vol. 
18, No. 3, pp. 119–122. 
 
Salzer-Mörling, M. & Strannegård, L. (2007) Ain’t Misbehavin’: Consumption in a moralised brandscape. 
Marketing Theory, Vol. 7, No. 4, pp. 407–425. 
 
Rehn, A., Strannegård, L. & Tryggestad, K. (2007) Putting process through its paces. Scandinavian Journal of 
Management, Vol. 23, No. 3, pp. 229–232. 
 
Dobers, P. & Strannegård, L. (2005) Design, lifestyles and sustainability: Aesthetic consumption in a world of 
abundance. Business Strategy and the Environment, Vol. 14, No. 5, pp. 324–336. 
 
Holmberg, I. & Strannegård, L. (2005) Leadership voices: The ideology of the new economy. Leadership, Vol. 
1, No. 3, pp. 353–374. 
 
Dobers, P. & Strannegård, L. (2004) The cocoon: A traveling space. Organization. Vol. 14, No. 6, pp. 825–848. 
 
Berglund, J., Strannegård, L. & Tillberg, U. (2004) High-touch and high-tech: Paradoxical rhetoric in a bank 
merger. Scandinavian Journal of Management, Vol. 20, No. 4, pp. 335–355. 
 
Salzer-Mörling, M. & Strannegård, L. (2004) The silence of the brands. European Journal of Marketing. Vol. 
38, No. 1, pp. 224–238. 
 
Dobers, P., Strannegård L. & Wolff, R. (2001) Knowledge interests in corporate environmental management. 
Business Strategy and the Environment, Vol. 10, No. 6, pp. 335–343. 
 
Strannegård, L. (2001) Black-boxing eco-modernization: Nature and market discourses in leadership practice. 
Global Focus. The International Journal of Business, Economics, and Social Policy, Vol. 13, No. 2, pp. 11–23. 
 
Dobers, P. & Strannegård, L. (2001) Loveable networks: A story of affection, attraction and treachery. Journal 
of Organizational Change Management, Vol. 14, No. 3., pp. 28–49. 



 
Strannegård, L. (2000) Flexible couplings: Combining business goals and environmental concern. Business 
Strategy and the Environment. Vol. 9, No. 3, pp. 163–174. 
 
Boons, F. & Strannegård, L. (2000) Organizations coping with their natural environment: a laboratory for 
institutionalisation? International Studies of Management and Organization, Vol. 30, No. 3., pp. 6–17. 
 
Dobers, P., Strannegård, L. & Wolff, R. (2000) Union-jacking environmental management. A study of the back 
stage and front stage of Business Strategy and the Environment 1992–1998. Business Strategy and the 
Environment, Vol. 9, No. 1, pp. 49–61. 
 
Strannegård, L. & Wolff, R. (1998) Discovering sustainability – A case study of learning through environmental 
scenarios. Greener Management International, Autumn 1998, Issue 23, pp. 53–67. 
 
 
 

BOOK CHAPTERS 
 
Strannegård, L. (2014) Doktorns verklighet: kitsch, karriär och känslor. [The doctor’s reality: Kitsch, career and 
emotions] In Eldén, S. & Jonsson, A. (eds.) Efter festen: om konsten att utvecklas från doktor till docent, eller en 
överlevnadsguide för den postdoktorala tillvaron [After the party: on the art of developing from a PhD into an 
associate professor, or a survival guide for post-doctoral life]. Lund: Studentlitteratur. 
 
Strannegård, L. (2013) The Triumph of Feelings: On the Power of Imagery in Business. In Reuter, M., 
Wijkström, F. & Kristensson Uggla, B. (eds.) Trust and Organizations – Confidence Across Borders. London: 
Palgrave Macmillan. 
 
Strannegård, L. & Dobers, P. (2013) “Ett hållbart samhälle: Identitetsarbete för ingenjörer.” [A 
Sustainable Society: Identity Work for Engineers]. In Asztalos Morell, I. & Eriksson, Y. (eds.) Bilden 
av ingenjören [The image of the engineer]. Stockholm: Carlssons Bokförlag. 
 
Stenström, E. & Strannegård, L. (2013) “Kreativt kapital” [Creative capital], in Stenström, E. & Strannegård, L. 
(eds.), Kreativt kapital: ledning och organisering i kulturella och kreativa näringar [Creative capital – Leading  
and organizing in cultural and creative industries], Stockholm: 8tto. 
 
Levin, S., Stenström, E., Strannegård, L. & Wikberg, E. (2013) “Kreativitet och kapital på arkitektkontoret” 
[Creativity and capital at the architectural office], in Stenström, E. & Strannegård, L. (eds.), Kreativt kapital: 
ledning och organisering i kulturella och kreativa näringar [Creative capital – Leading and organizing in 
cultural and creative industries], Stockholm: 8tto. 
 
Stenström, E. & Strannegård, L. (2013) “En kreativ mångfald” [A creative diversity], in Stenström, E. & 
Strannegård, L. (eds.), Kreativt kapital: ledning och organisering i kulturella och kreativa näringar [Creative 
capital – Leading and organizing in cultural and creative industries], Stockholm: 8tto. 
 
Strannegård, L. (2012) Känslans triumf – om framträdande bilder i näringslivet. [The triumph of emotions: on 
striking images in business life].  In Kristensson Uggla, B., Wijkström, F. & Reuter, M. (eds.) Vem i hela 
världen kan man lita på – förtroende i teori och praktik [Who in the world can we believe in? Trust in theory 
and practice]. Lund: Studentlitteratur. 
 
Strannegård, L. (2012) “Leadership and entrepreneurial professional service firms.” In Reihlen, M. & 
Werr, A. (eds.) Handbook of Research on Entrepreneurship in Professional Service Firms. 
Cheltenham: Edward Elgar. 
 
Strannegård, L. (2011) Med uppdrag att berätta [Mission to tell]. Introductory chapter in Anders Dahlvig’s book 
Med uppdrag att växa [Mission to grow]. Lund: Studentlitteratur. 
 
Strannegård, L. (2010) Vad säljer företag? [What do companies sell?] In Brunsson, N., ed., Företagsekonomins 
frågor [Questions of business administration]. Stockholm: Norstedts. 
 



Strannegård, L. & Pallas, J. (2010). Ett medialiserat näringsliv [Medialized business]. In Strannegård, L. & 
Pallas, J. (eds.). Företag och media [Companies and the media]. Malmö: Liber. 
 
Schilling, A. & Strannegård, L. (2010). Osynliga händer och synligt resultat: om kommunikationskonsulters 
arbete. [Invisible hands and visible results. On the work of communication consultants]. In Strannegård, L. & 
Pallas, J. (eds.). Företag och media [Companies and the media]. Malmö: Liber. 
 
Strannegård, L. (2009) Medialized Leadership. In Grafström, M., Sahlin, K. & Wedlin, L. (eds.) Exploring the 
worlds of Mercury and Minerva. Uppsala: Acta Upsaliensis. 
 
Strannegård, L. & Jönsson, S. (2009) Ledarskapets lockelse [The lure of leadership]. In Strannegård, L. & 
Jönsson, S. (2009) eds. Ledarskapsboken [The leadership book]. Malmö: Liber. 
 
Strannegård, L. (2009) For Real? On Authentic Experiences. In Thermenius, J. & Mencak, D .(eds.) Konstfack 
Degree Exhibition Catalogue. Stockholm: Konstfack, The University College of Arts, Crafts and Design. 
  
Strannegård, L. (2008) A Contemporary Grand Tour. In Strannegård, L. & Hansson, M. (eds) Global 
Wanderings:  Reports From a Contemporary Grand Tour. Stockholm: IFL Executive Education at Stockholm 
School of Economics. 
 
Strannegård, L. (2007) Från det ena till det andra – om ledarskap som översättningspraktik [From one thing to 
the other: On leadership as translation practices]. In Rehn, A. & Kärreman, D. (eds.) Den nya organisationsläran 
[The new organizational theory]. Lund: Liber. 
 
Strannegård, L. (2007) Kvalitet som autenticitet [Quality as authenticity]. In Strannegård, L. (ed.) Den omätbara 
kvaliteten [Unmeasurable quality]. Norstedts: Norstedts Akademiska Förlag. 
 
Strannegård, L. (2007) Kvalitet på modet [Quality in fashion]. In Strannegård, L. (ed.) Den omätbara kvaliteten 
[Unmeasurable quality]. Norstedts: Norstedts Akademiska Förlag. 
 
Strannegård, L. (2006) Hoppets stjärnor [Stars of hope]. In Agerman, P. & Pineus, I. (eds.) Framgång [Success]. 
Stockholm: Affärsvärlden förlag. 
 
Strannegård, L. (2006) En estetiserad ekonomi – om det årliga designåret [An estheticized economy – On the 
annual year of design]. Nationalmuseum: Nationalmuseums Årsbok 2006: Om Design [The National Museum’s 
Yearbook, 2006: On design].  
 
Strannegård, L. (2005) Varumärken och konsten [Trademarks and art]. In Malmquist, K. & Olof-Ors, M. (eds.) 
Samtidskonst för lärare [Contemporary art for teachers]. Stockholm: Lärarförbundet & Moderna museet. 
 
Strannegård, L. (2005) Sobre a Foto da Capa: Quase lá. In Davel, E. & Catarina de Oliveira Lopes Melo (eds.) 
Gerência em Acâo. Singularidades e Dilemas do Trabalho Gerencial. Rio de Janeiro, Brazil: Editora FGV 
Fundacão Getulio Vargas. 
 
Strannegård, L. & Bergström, O. (2004) Temporary stars: The rise and fall of a talent agency. In Westenholz, A. 
& Torben Elgaard Jensen (eds.) Identity in the age of the new economy: Life in temporary and scattered work 
practice. Camberley, U.K.: Edward Elgar. 
 
Salzer-Mörling, M. & Strannegård, L. (2004) Leadership in a branded world. In Chowdhury, S. (ed.) Next 
generation business handbook. New York: John Wiley & Sons. 
 
Strannegård, L. (2003) Att leda och bli ledd – om akademiskt ledarskap i avhandlandet [To lead and to be led: 
On academic leadership in dissertation work]. In Strannegård, L. (ed.) Avhandlingen – om att formas till forskare 
[The dissertation: On the formation of a researcher]. Lund: Studentlitteratur. 
 
Strannegård, L. (2003) Ledning på nytt – inifrån Internetkonsulten.[Leading anew: Inside the internet 
consultant]. In Sandberg, Å. (ed.) Ledning för alla? Perspektivbrytningar i arbetsliv och företagsledning 
[Leading everyone? Shifts in perspective in working life and company management], 4th edition. Stockholm: 
SNS Förlag. 
 



Strannegård, L. (2003) Organisationer som nyskapare och ordningskapare [Organizations as creators and as 
organizers]. In Emilson, A. (ed.) På väg mot det oväntade: Friktion [Towards the unexpected: Friction]. 
Stockholm: Raster Förlag. 
 
Dobers, P. & Strannegård, L. (2002) Head Home. In Schwartz-Clauss, M. & Alexander von Vegesack (eds.) 
Living in Motion – Design & Architecture for Flexible Dwelling. Weil am Rhein: Vitra Design Museum. Also 
published in German as “Auf dem Heimweg,” in Mobiles Wohnen, Mathias Schwartz-Clauss and Alexander von 
Vegesack (eds.). Weil am Rhein: Vitra Design Museum. Also published in Spanish as “Rumbo a casa,” in Living 
in motio:. Diseno y arquitectura para el hogar flexible, Mathias Schwartz-Clauss and Alexander von Vegesack 
(eds.). Weil am Rhein: Vitra Design Museum. 
 
Strannegård, L. (2002) Shoppingens anatomi – byggnaden styr begären [The anatomy of shopping: The building 
shapes desire]. In Holmberg, I. & Wiman, M. (eds.) En varumärkt värld [A trademarked world]. Malmö: Liber.  
 
Salzer-Mörling, M. & Strannegård, L. (2002) Det utmärkta teckenspråket – om intryck, uttryck och avtryck i 
varumärkesvärlden. In Holmberg, I. & Holger, L. (eds.) Identitet – om varumärken, tecken och symboler. 
Stockholm: Raster Förlag & Nationalmuseum. Also published in English as The Excellent Sign Language, in 
Holmberg, I. & Holger, L. (eds.) Identity: Trademarks, logotypes and symbols. Stockholm: Raster Förlag and 
National Museum of Fine Arts. 
 
Holmberg, I., Salzer-Mörling, M. & Strannegård, L. (2002) The Idea of a New Economy. In Holmberg, I., 
Salzer-Mörling, M. & Strannegård, L. (eds.) Stuck in the Future: Tracing the New Economy. Stockholm: Book 
House Publishing.  
 
Strannegård, L. (2002) Nothing Compares to the New. In Holmberg, I., Salzer-Mörling, M. & Strannegård, L. 
(eds.) Stuck in the Future: Tracing the New Economy. Stockholm: Book House Publishing. 
 
Holmberg, I. & Strannegård, L. (2002) The Ideology of the New Economy. In Holmberg, I., Salzer-Mörling, M. 
& Strannegård, L. (eds.) Stuck in the Future: Tracing the New Economy. Stockholm: Book House Publishing. 
 
Holmberg, I., Salzer-Mörling, M. & Strannegård, L. (2002) Epilogue: Creating the Future. In Holmberg, I., 
Salzer-Mörling, M. & Strannegård, L. (eds.) Stuck in the Future: Tracing the New Economy. Stockholm: Book 
House Publishing. 
 
Kestemont, M-P. & Strannegård, L. (1999) Introduction. In Kestemont, M-P. & Ytterhus, B. (eds.) 
Environmental Management in Europe. Louvain: Universitè Catholique de Louvain. 
 
Bartolomeo, M., Strannegård, L. & Wolff, R. (1999) Environmental Management as a Learning Process. In 
Kestemont, M-P. & Ytterhus, B. (eds.) Environmental Management in Europe. Louvain: Universitè Catholique 
de Louvain. 
 
Strannegård, L. (1999) Fitting Business with the Environment. Legitimacy or Rationality? In Dobers, P. and 
Wolff, R. (eds.) Contemporary Nordic Research in Corporate Environmental Management (Gothenburg: BAS 
Publishers, 1999). 
 
Belz, F. and Strannegård, L. (1997) Introduction. In Belz, F. & Strannegård, L. (eds.) International Business 
Environmental Barometer 1997. Oslo: Cappelen Akademisk Forlag. 
 
Belz, F. and Strannegård, L. (1997) International Comparison. In Belz, F. & Strannegård, L. (eds.) International 
Business Environmental Barometer 1997. Oslo: Cappelen Akademisk Forlag. 
 
Belz, F. Kestemont, M-P. and Strannegård, L. (1997) Outlook. In Belz, F. & Strannegård, L. (eds.) International 
Business Environmental Barometer 1997. Oslo: Cappelen Akademisk Forlag. 
 
Strannegård, L, Adolfsson, P. and Wolff, R. (1996) Svenska miljöbarometern 1995–1996: En studie av trender i 
svenska företags miljöbeteende [Swedish environmental barometer: A study of trends in Swedish firms’ 
environmental behavior]. In Dobers, P. & Wolff, R. Miljöstrategier – ett företagsekonomiskt perspektiv 
[Environmental strategies: A business administration approach]. Second edition. Stockholm: Nerenius & 
Santérus. 
 



Belz, F. & Strannegård, L. (1996) Environmental management in Sweden and Switzerland: Empirical results of a 
comparative study. In Ulhøi, J.P. & Madsen, H. (eds.) Industry and the Environment. Practical Applications of 
Environmental Management Approaches in Business. Aarhus: Aarhus Business School. 
 
Strannegård, L. (1995) Kundorienterad miljöstrategi – fallet Hemköp [Customer-oriented environmental 
strategy: The case of Hemköp]. In Dobers, P. & Wolff, R. Miljöstrategier – ett företagsekonomiskt perspektiv 
[Environmental strategies: A business administration approach]. Stockholm: Nerenius & Santérus. 
 
 
 

PUBLISHED BOOK REVIEWS 
 
Strannegård, L. (2010) Perception and Organization: Art, Music, Media, by Alexander Styhre. In Scandinavian 
Journal of Management, Vol. 26, No. 3, pp. 332–333. 
 
Strannegård, L. (2009) Industrial Cool, by Robert Willim. In Företagsminnen. Tidskrift från Centrum för 
Näringslivshistoria [Company memories: Journal of the center for business history], No. 2, pp. 31–33. 
 
Strannegård, L. (2007) Samhall – att bli normal i en onormal organization [Samhall: Being normal in an 
abnormal organization], by Mikael Holmqvist, SNS förlag. In Scandinavian Journal of Management, Vol. 23. 
Issue 1, pp. 99–102. 
 
Strannegård, L. (2006) Den där marknaden. Om utbyten, normer och bilder [That market: On the interchange of 
norms and images], edited by Claes-Fredrik Helgesson, Hans Kjellberg & Anders Liljenberg. In Scandinavian 
Journal of Management.Vol. 22, Issue 2, pp. 178–180. 
 
Strannegård, L. (2005) Den goda nepotismen. Om Nepotism – en historia om gener, pengar och politik [trans. of 
In Praise of Nepotism: A Natural History], by Adam Bellow. In Affärsvärlden [Business world], No. 39, 28 
September 2005, p. 71ff. 
 
Strannegård, L. (2005) All Marketers are Liars: The Power of Telling Authentic Stories in a Low-Trust World, 
by Seth Godin. In Affärsvärlden, No. 34, 24 August 2005, p. 64 ff. 
 
Strannegård, L. (2005) Winning – Jack Welch och ledarskapsidealet som aldrig går ur tiden [Review of Winning, 
by Jack Welch]. In Affärsvärlden, No. 23, 9 June 2005, p. 64 ff. 
 
Strannegård, L. (2005) I huvudet på John McEnroe [trans. of On Being John McEnroe] by Tim Adams. In 
Affärsvärlden, No. 18, 4 May 2005, p. 64 ff. 
 
Strannegård, L. (2005) Skola för samhällsfaror? [Review of Managers, not MBAs, by Henry Mintzberg.] In 
Affärsvärlden, No. 15, 13 April 2005, p. 72 ff. 
 
Strannegård, L. (2005) The Rise of the Creative Class and How it is Transforming Work, Leisure, Community 
and Everyday Life, by Richard Florida. In Affärsvärlden, No. 6, 9 February 2005, p. 56 ff. 
 
Strannegård, L. (2003) Sagan om Adcore [The story of Adcore], by Karl Ågerup. In Företagsminnen. Tidskrift 
från föreningen Stockholms företagsminnen [Company memories: Journal of the center for business history], p. 
25 ff. 
 
Strannegård, L. (1999) Ledning av företag och förvaltningar [Leading firms and public administration], edited 
by Rolf Lind and Göran Arvidsson. In Scandinavian Journal of Management, Vol. 15, p. 323–326. 
 
Strannegård, L. (1998) Den populära managementkulturen – om produktion och spridning av “kunskap” om 
företagsledning [The popular management culture: On the production and distribution of “knowledge” about 
corporate management], by Staffan Furusten. In Scandinavian Journal of Management, Vol. 14. No. 1/2, p. 125–
127.  
 
 
 



ARTICLES, REPORTS AND POPULAR PRESS 
 
Strannegård, L. (2014, February 2) Lär av den franska skolans metod att avlasta lärarna [Learn from the French 
method of relieving teachers]. DN Debatt, p. A4, Dagens Nyheter. 
 
Strannegård. L. (2013) Close to Nothing: What We Know About Efficient Creativity. Artworks – The Arts & 
Business Journal, Vol. 1, No. 1, pp. 132–133. 
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