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Strannegérd, L. (2007), ed. Den ométbara kvaliteten [Unmeasurable quality]. Stockholm: Norstedts Akademiska
Forlag.
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Overlevnadsguide for den postdoktorala tillvaron [After the party: on the art of developing from a PhD into an
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(eds.), Kreativt kapital: ledning och organisering i kulturella och kreativa naringar [Creative capital — Leading
and organizing in cultural and creative industries], Stockholm: 8tto.

Levin, S., Stenstrom, E., Strannegard, L. & Wikberg, E. (2013) “Kreativitet och kapital pa arkitektkontoret”
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Pallas, J. (eds.). Foretag och media [Companies and the media]. Malmo: Liber.

Schilling, A. & Strannegérd, L. (2010). Osynliga hdnder och synligt resultat: om kommunikationskonsulters
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published in German as “Auf dem Heimweg,” in Mobiles Wohnen, Mathias Schwartz-Clauss and Alexander von
Vegesack (eds.). Weil am Rhein: Vitra Design Museum. Also published in Spanish as “Rumbo a casa,” in Living
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Wolff, R. (eds.) Contemporary Nordic Research in Corporate Environmental Management (Gothenburg: BAS
Publishers, 1999).
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